PSA or Political Ad Project

Like an advertisement a Public Service Announcement or a political ad has a message, but it is non-commercial.

“A public service announcement (PSA) or community service announcement (CSA) is a non-commercial advertisement, typically on radio or television, broadcast for the public good. The main concept is to modify public attitudes by raising awareness about specific issues.”  Wikipedia
In this project you will create a 30 second PSA on fighting germs in our schools. 

Target Audience: Elementary through high school students

Format: 16:9 wide screen, 60 interlaced frames per second

Length: Exactly 30, 45 or 60 seconds (no credits)

Expectations

Pre-Production

Treatment: Outline of the project.
Script: The script should consist of any dialog/narration, a description of the location and any actions of the actors

Storyboard: A shot by shot illustration of all the shots you plan to take. These should demonstrate the camera angle, framing, and include directional arrows and the length of the shot. Make sure to also include notes on the audio, camera angle, framing, and the acting directions.

Shot List/Schedule: List of various elements of your production.

All pre-production must be submitted for approval prior to production! Groups finishing first, will get first choice of equipment and locations.
Production

Camera Work: I expect that you will pay close attention to all the necessary camera settings (aspect ration, frame rate, exposure, white balance). All your images should be well framed and in focus (unless you are doing a rack focus). Use a variety of camera angles and wide, medium and close ups. The camera should be steady (tripod) or smooth movements (Dolly/Jib arm).

This is worth 20 points

Lighting: Pay very close attention to the quality and quantity of lighting on your subject. Dramatic lighting can set your project apart from others. Try using lights, gels and filters when ever possible. Look for interesting ways to create lighting effects!

This is worth 10 points

Production Audio: You need to get good clean audio. Put those head phones and use a lapel or shot gun microphone to get as close to the audio source as possible. If you use narration, it should be strong and clear.

This is worth 10 points

Post Production

Editing: Your project must be exactly 30, 45 or 60 seconds long. Try to match the flow of the edits with the tempo of the music and feel of your project. Use transitions, special effects and other editing techniques to modify public attitudes by raising awareness about specific issues. Want to see special Effect.
This is worth 20 points
Audio Sweetening: You will be expected to add copyright free music to enhance your message. Make sure to adjust the audio levels so that your voice, music and sound effects can all be clearly understood.

This is worth 10 points
Publishing

Exporting: You will be expected to export your project in the following formats.

MOV.: This file will be used to create your DVD at the end of the semester.

Director: Without clear, strong direction you will waste time on the set and end up with garbage. Someone in your group needs to take charge and make sure that you get the job done.

Photographer: Someone needs to make sure all the camera settings are correct and that you get beautiful pictures. Pick the most artistic person who thinks they can handle the video camera. This person should have a clear understanding of each shot you need and be constantly preparing for the next shot. They will be responsible for directing the lighting

Audio Technician: Someone needs to make sure that your group captures strong, clean audio. Once you get the microphone set up and tested, start rehearsing the talent while you monitor the audio. Make sure you test both the highs and the low levels so that you can make sure you will get all the audio cleanly.

Gaffer (Head of Lighting): Someone needs to make sure the lights, diffusion, gels and other lighting accessories are set up correctly. The gaffer will work closely with the photographer to ensure the lighting meets their needs.

This is worth 30 points (your other two team mates will evaluate you!)

Talent: You can pick from the other groups for your talent. All talent must sign a model release.

This is worth 10 extra credit points
Time line: All pre-production is due at the end of the first week.

Each group will have a maximum of two full periods to shoot their footage. All footage must be shot on campus. You can prepare your equipment during the announcements. You may shoot outside of class anytime. Once all the groups have their footage, you will have one week to edit the final product.

